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GAMECHANGER OUTREACH LANDSCAPE 

• MSMOC IN BIRMINGHAM HAVE NO CENTRALIZED GATHERING PLACES 

• MANY MSMOC DON’T IDENTIFY WITH BEING MEMBERS OF THE LGBTQ COMMUNITY 

• MSMOC ARE FEARFUL OF THE STIGMA ASSOCIATED WITH LGBTQ IDENTIFICATION 

• MSMOC ENGAGE SOCIALLY VIA ‘HOOK-UP’ APPS, AND SOCIAL MEDIA PLATFORMS 



GAMECHANGER OBSERVATIONS   

• AS OF MARCH 31ST, THE GAMECHANGER PROJECT HAS TESTED 619 INDIVIDUALS, AND ONLY 103 WERE A 
PART OF THE TARGET DEMOGRAPHIC. 

• THERE HAVE BEEN INDIVIDUALS TESTED WHO SEEM TO BE A PART OF THE COMMUNITY, BUT CHOSE NOT 
TO IDENTIFY IN THAT MANNER.  

• WE NEED TO CHANGE THE GAME. 
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CAMPAIGN	OBJECTIVE	:		
THE	GAME	CHANGERS	CAMPAIGN	WILL	HELP	BUILD	AWARENESS	AND	INFLUENCE	WEBSITE	VISITS	FROM	MEN	OF	COLOR:	
BLACK,	LATINO	&	ASIAN,	AGES	13-34	THAT	HAVE	SEX	WITH	OTHER	MEN.	

THE	GEOGRAPHICAL	AREA	TARGETED	WITH	THIS	CAMPAIGN	WILL	INCLUDE	THE	BIRMINGHAM	METRO	AREA.	

	THESE	MEN	WILL	BE	REACHED	THROUGH	OUR	DIGITAL	MARKETING	SOLUTIONS	INCLUDING	RETARGETING,	DISPLAY	
ADVERTISING,	FACEBOOK	ADS,	MOBILE	DEVICE	TARGETING,	SEARCH	ENGINE	MARKETING	&	SEARCH	ENGINE	OPTIMIZATION.	

IN	ADDITION	TO	DRIVING	WEBSITE	TRAFFIC	THE	CAMPAIGN	WILL	CREATE	A	DATABASE	FROM	SUBMISSIONS	OF	ONLINE	
REQUESTS	FOR	APPOINTMENTS	&	MORE	INFORMATION	ABOUT	HIV,	AIDS	&	HIV	TESTING.		
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Display Outreach:  
This includes:  
•Gay & Lesbian Networks delivering 91,000 impressions 
each month.  
•Behavioral Targeting delivering 50,000 impressions each 
month.  
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Sample Ad 
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THIS METHOD OF ONLINE ENGAGEMENT WILL HELP US MEET OUR CLIENTS IN A FAMILIAR ENVIRONMENT. 
THIS WILL ALLOW THEM TO RECEIVE INFORMATION, AND MAKE CRUCIAL DECISIONS ABOUT INVOLVEMENT 
WITH THE PROJECT. ALL OF THE SOCIAL MEDIA PLATFORMS EMPLOYED CAN ENCOURAGE POTENTIAL 
TESTERS TO ASK FOR INFORMATION AND ASSISTANCE. 


